


MARTY MUNS
ROYAL AMBASSADOR ¢ NORTH CAROLINA

FreeLife’s newest Royal Ambassador knows that
helping his Marketing Executives (MEs) become
successful is the best way to build his business.

“The only way you get ahead is to develop Leaders
and help them develop their business,” Marty Muns
shares. “Then, the rest of the Compensation Plan
falls into place. In its first year, the Service Pool
represented about 50 percent of my total income. If
you can earn a six-figure Service Pool bonus, it just
makes sense.”

Marty’s rule of thumb is to work 90 percent of the
time with the 10 percent of the people who are truly
committed to ensure they are on the right track and
have the support they need.

“This is a million-dollar business, so treat it like
one,” Marty implores. “I want to work with everyone,
but as you know, there are only so many hours in a
day. So, when someone is calling me, staying in touch,
and making the most of their time as well as mine —
those are the people I work with.”

Once he has identified hard-working players in the
business, instructing them is the casy part.

“The first business is to enroll three people in days,
not weeks or months,” outlines Marty. “Then you
must continue to build in groups of three, helping
individuals who wish to help themselves. It is so
very important to make sure you give your people
an honest start. Help them develop their names list,
teach them how to make phones calls, and always
book a meeting from a meeting. Take the time to help
them do their presentations, and absolutely be sure
they understand the Fundamentals of Success. Also, be
sure they understand the compounding effect of the
Service Pool over a three-month period.”

Marty points out that any ME should understand
what differentiates FreeLife from its competitors.
“Knowing we invest our money on science, have a
CANI (Constant and Never-Ending Improvement)
attitude, as well as the opportunity to receive
continual deposits of five-figure checks sets us apart.
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of Outstanding Service

FreeLife is continually looking for better ways to
support teams and the Leaders. Such efforts clearly
demonstrate Ray and Kevin’s abundance mentality
throughout the Company.”

“The only way you get ahead is to develop
Leaders and help them develop their business.
Then, the rest of the Compensation Plan falls

into place.”

The Royal Ambassador cites daily activity as the
best indicator of success.

“The power of one meeting a day, five days a weck
is the most fundamental driving factor of success,” he
points out. “Think about it, compounded over a year
that represents more than 200 presentations. What if
you only got 10 percent of those? That would mean 2
new Marketing Executives per year with at least two
to four of them successfully duplicating your actions.
With only 10 percent, you would create a substantial

income for the rest of your life. It is the steady drip
that fills the bucket.”m
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The earnings depicted are not representative of the income you will earn. FreeLife makes no guarantees or projections of income,
as such representations may be misleading. Your success depends on your effort, commitment, skill, and leadership abilities, and

how effectively you exercise these qualities.

— Marty Muns
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FREELIFE® CONGRATULATES THE
SERVICE POOL TOP 25 EARNERS

Leaders in the United States, Canada, and Puerto Rico are continuing to

earn more than ever before with the Service Pool! We want to recognize the

individuals who are best serving others by sharing the good news of FreeLife®

with thousands. Congratulations on your success and keep up the good work.

THESE SERVICE POOL TOTALS ARE FOR:

FEBRUARY - MARCH 2010

Evelyn Monroig & Carlos Smith
Royal Ambassador IlI

PUERTO RICO

$19,520.34

Marty Muns
Royal Ambassador
North Carolina, USA
$11,850.44

Brian & Jill Roach
Royal Ambassador |
Illinois, USA
$11,666.56

Ricardo Gomez
Ambassador V Emerald
PUERTO RICO
$10,044.17

Rob & Janey Quilling
Ambassador Il Emerald
Idaho, USA

$8,053.24

Angel Cardona & Xiomara
Castellanos

Royal Ambassador

PUERTO RICO

$6,302.13

Alejandro & Brenda Ortiz Maymo
Royal Ambassador

PUERTO RICO

$5,981.06

Rosa Rios & Wanda Santiago
Royal Ambassador

PUERTO RICO

$5,732.54

Keith & Pam McEachern
Royal Ambassador V
Connecticut, USA
$5,553.44

Garth & Amy Romrell
Royal Ambassador |
Idaho, USA

$5,235.14

Al & Ann Lokey
Ambassador IV Emerald
North Carolina, USA
$3,916.89

Zulma Rodriguez
Royal Ambassador
PUERTO RICO
$3,587.64

Greg & Dette Sellers
Ambassador Il

Idaho, USA

$3,457.23

Doug & Debbie Glaze
Royal Ambassador
Tennessee, USA
$3,185.89

John Michel Garzon Gonzalez
Ambassador Ruby

PUERTO RICO

$3,104.67

Shawn & Amy Branson
Ambassador Diamond
Idaho, USA

$3,035.95

Ana Susana Quero Sanchez
Ambassador

PUERTO RICO

$2,344.55

Efrain Sarmiento Villar
Ambassador Emerald
PUERTO RICO

$2,310.61

Lorie Messick
Ambassador Ruby
Idaho, USA
$2,300.20

Tommy Dunn
Ambassador Ruby
North Carolina, USA
$2,262.04

Julian Marshall
Ambassador

North Carolina, USA
$2,050.71

Mickey & Connie Wise
Ambassador Il

Georgia, USA

$1,823.13

Jocelyn Diaz
Ambassador Il Emerald
PUERTO RICO
$1,815.31

Phil Newman
Director IV
Ohio, USA
$1,779.08

Albin Rodriguez
Ambassador
PUERTO RICO
$1,738.11

The amounts listed include ONLY the Service Pool Bonus and do not include other commission earnings during the month. The earnings depicted on this page are not
representative of the income you will earn. FreeLife makes no guarantees or projections of income, as such representations would be misleading. Your success depends on
your effort, commitment, skill, and leadership abilities, and how effectively you exercise these qualities. Please see FreeLife’s Annual Income Statistics on FreeLife.com.



Meet the Leaders

THE SERVICE POOL REWARDS THOSE LEADERS WHO ARE BEST LIVING OUR MISSION OF
SERVICE TO OTHERS. BELOW ARE SOME OF THE TOP EARNERS IN EACH SERVICE POOL
DURING FEBRUARY AND MARCH 2010.
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$5,732.54

$1,356.76

$674.69

ROSA RIOS & WANDA SANTIAGO
ROYAL AMBASSADOR - PUERTO RICO

Rosa Rios, a former government employee, and Wanda Santiago, who was a practicing attorney, make up a
dynamic Royal Ambassador business team in Puerto Rico. Their strengths lic in identifying keys to success.

“It is important to consistently follow the Fundamentals of Success,” Wanda asserts. “Each of the steps is a building
block toward growth and stability with FreeLife.”

Rosa and Wanda agree that Co-Founders Ray Faltinsky and Kevin Fournier go the extra mile to ensure that
Marketing Executives (MEs) are given every opportunity to succeed. “We feel that the Service Pool is one of the best
recent examples of Ray and Kevin’s abundance mentality,” Rosa points out. “This bonus literally pays MEs for doing
what must be done anyway to build our FreeLife businesses. The more we serve others, the more FreeLife pays us.
We love this bonus!”

Both members of this Royal Ambassador team had clear objectives from their start with FreeLife. “When we
began, our primary goal was to quit our day jobs and commit to FreeLife on a full-time basis,” Wanda recalls.
“I'reached that goal within four months and Rosa waited until we became Royal Ambassadors before she went full
time. Now we aspire to help thousands do the same and to live a ‘free life.””

The duo believes in the power of Walking the Walk. “You will inspire more people with your actions and results
than with anything you say,” Rosa contends. “Therefore, always lead your team with your example.”

LANCE & WENDY MORTENSEN
DIRECTOR V - IDAHO

Director Vs Lance & Wendy Mortensen are exuberant in their praise of the Service Pool. “It provides both
tremendous incentives and rewards for Marketing Executives who focus on essential daily activities required in
building a successful FreeLife business, namely approaching, presenting, and enrolling,” Lance points out.

“It has allowed us to spend a lot of time working on our business and we have been able to see our monthly checks
double with the Service Pool bonus,” Lance reveals. “Without it, we would have to spend more time searching for
income in other ways to support our seven children.”

The Idaho husband and wife say their main goal in starting a FreeLife business was to achieve financial security
for their family while enjoying a less stressful lifestyle. “We are already beginning to reach some of these goals and
should achieve complete financial security in just a few years, while living comfortably in the interim,” continues
Lance, who owns a granite countertop fabrication business.

The couple has garnered much wisdom about enduring the ups and downs of business and life. “We believe the
most important attributes to success in this business are diligence, hard work, and overcoming the ‘fear of failure’
mentality, by focusing on your clearly defined goals,” Lance concludes.

RHONDA FARNEY
AMBASSADOR RUBY — TEXAS

Rhonda Farney thinks it is critical to remind everyone how powerful and effective FreeLife products are and how
casily you can generate business by incorporating them into your life.

Just look at the Ambassador Ruby from Texas and her husband, Bill.

“Bill and I are simply in love with TAlslim!” exclaims the Texas high school basketball Hall of Fame coach. “I began
drinking it when it was introduced and [ am down 65 pounds since that time. After watching my success, Bill was so
impressed that he began drinking it, too. Unbelievably, he lost 65 pounds as well. I am constantly being approached
with weight loss questions like ‘How did you do it?” and “Where can I get it?””

Such visible results are all the advertising you will ever need, Rhonda asserts.

“Beyond fecling great, capitalizing on great FreeLife initiatives like the Service Pool is a snap, with new Customers
and Marketing Executives approaching Bill and me regularly just to find out how we both lost so much weight,”
Rhonda explains. “The rush I get from increasing business while genuinely helping others is just extraordinary.”

A clinical study showed that participants who followed the TAls/im plan for 3 months lost an average of 13 pounds. Read the abstract
at FreeLife.com.

The earnings depicted are not representative of the income you will earn. FreeLife makes no guarantees or projections of income,
as such representations may be misleading. Your success depends on your effort, commitment, skill, and leadership abilities, and how
effectively you exercise these qualities.
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& Join Freelife, Get

in Free Products

_ AMAZING-HS$ OFFER —
HAS BEEN EXTENDED!

We believe so strongly in our

products that we are giving

new Marketing Executives

200 Healthy Shoppmg Dollars
_ just fotrvthem— g

Visit Freelife.com to Learn More.




There Are Lots of

Reasons

to Love H S$TM

Healthy Shopping Dollars™ allow Marketing
Executives to receive for free, the scientifically
validated, breakthrough health products that set
FreeLife® apart from the competition.

While Karen Korthase raves about Healthy
Shopping Dollars (HS$), she’s not surprised that
FreeLife® came up with the program.

“It’s a perfect example of what I love about this
Company,” explains the Director III from Washington.
“They’re always looking for opportunities to
encourage us.”

Karen is not alone in singing its praises. Markcting
Executives (MEs) cite many reasons why they like
the program, including providing samples to take to meetings and helping increase
retention among Enrollees. But all agree that the opportunity to try FreeLife
products for free makes HS$ a winner for everyone.

HSS$ rewards all active MEs who place their orders by the 18" of the month with free
product, giving them an opportunity to try a wide variety of FreeLife’s product line.

Karen has used her HS$ to purchase two generations of FreeLife vitamin
products for family members.

“I'have only cashed in on my HS$ a couple of times but now I look forward to
seeing how much I'have in my account each month,” continues Karen. “One month,
I purchased DinoPals for our two grandsons. Their parents tell me their toddlers
love them and they’re the best vitamins on the market. I've also ordered REVERSE!
for our adult son and he says they really make a difference in his health. So, this
month, I decided to order REVERSE! for myself — with my Healthy Shopping
Dollars, of course.

“The Healthy Shopping Dollars opportunity came at
a great time, especially in this season of economic
struggle when we’re all trying to be wise

with our spending,” asserts Karen.
“Now that we have this added
bonus, I can try out some new
products that I would not have
otherwise budgeted into my
normal monthly purchase.

This is a great incentive.” @

What others are
saying about Healthy
Shopping Dollars:

Janette

Guzman
Ambassador —
Puerto Rico

“Duplication is
an important
key to success.
Healthy
Shopping Dollars rewards you for
participating in the most fundamental
aspect of duplication — placing your
monthly order by the 18", T doubt
anything could be easier.”

Al Lokey
Ambassador
[V Emerald —
North Carolina

“Success comes
only with
dedication to
your team and
helping them reach their goals and dreams.
Helping others is something we always work
toward in the field. Initiatives like Healthy
Shopping Dollars show us that Ray, Kevin, and
FreeLife Corporate as a whole practice what
they preach. A Company that actually rewards
you for doing what you would need to do
anyway? That’s why my wife, Ann, and I know
we are truly home with FreeLife.”

Dette Sellers

Idaho Falls

“Healthy
Shopping Dollars
has been a great
benefit felt
throughout my
Organization. I have found that more people

are ordering online early to earn points. Most

of my MEs are anxious to try some of the
other great FreeLife products that they may
not have otherwise. Retention is significantly
better because people are reluctant to forfeit
the points they have already accumulated.
What a brilliant incentive!”

Ambassador Il —
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“What sets
FreelLife apart
is the character
of its people,
top to bottom
throughout
the entire
Company.”

— Philip Morris

Marketing Executives’ Stories
Paint a Picture of Our Company

MEMBERS’ TALES PROVIDE A COMMON THEME: FREELIFE CHANGE LIVES!

There’s astory behind every Marketing Executive (ME)
—why that person started a FreeLife business and how that
business has changed lives. Such accounts paint a picture of our
Company culture, help us connect with other Members of
the FreeLife Family, and provide inspiration.

Here are three such stories:

PHILIP MORRIS
DIRECTOR I
NORTH CAROLINA

A stranger’s act of kindness
shortly after Philip Morris arrived
in the United States a decade ago
continues to impact his life today.

“I was new to the United States,
and a few weeks after arriving I found that my automobile’s
head gasket was leaking,” recalls Philip, a native of Banbury,
England. I walked into a local mechanic’s shop to see if 1
could borrow a torque wrench. There was a sign inside that
read ‘No loaner tools. No exceptions.

“I explained my situation to the head mechanic and he
tossed me his torque wrench, a $400 tool. That made a huge
impression on me and, in retrospect, perfectly captured

FreeLife’s vision of serving others.”

Ten years later, Philip has made the commitment to FreeLife
and is a perfect example of putting actions behind his words.

“I called my Enroller and we met for more than three hours,”
explains Philip. “He patiently listened to my business approach
and quickly helped me improve my ability to share FreeLife.
officially got started on January 16 (2010) and reached Star
Director by the 27",

“Thad only about 10 hours a week to give to my new FreeLife
business,” points out the general contractor who builds houses
for Habitat for Humanity. “My first month’s commission check
was $635 and I had already carned $545 in Dajly Pay. I'would
challenge anyone to find another start-up business where you
can earn $1,180 in your first 40 hours of work. Results make
believers, making me a huge believer in FreeLife’s products and
opportunity. [ am with FreeLife for life!”

The Director Ill has also enjoyed considerable weight loss
with TALslim.

“Thave lost 17 pounds in five weeks” Philip reports.

Those are some pretty impressive results, but here’s where
Philip’s story really gets good.

“Remember the selfless mechanic who lent me his torque
wrench?” Philip asks. “We maintained a friendship all those
years. I am so proud to say he is also the gentleman who
introduced me to FreeLife, my Enroller, and Upline support,
Ray McKenzie.

“What sets FreeLife apart is the character of its people, top to
bottom throughout the entire Company.”

MARGARET BEARD
DIRECTOR V
IDAHO

Remarkable weight loss results convinced Margaret
Beard, a ZO—ycar house pajntcr, to try a new career.

“Istruggled with weight all my life,” Margaret recalls.
“However, when I'was first approached by FreeLife, I was clear
that [ had no interest in Direct Selling; Some time passed and one
of my siblings asked me to review a special diet plan. Iremember
the date, June 8, 2009, and the product was TAIslim. I thought I
would try it.

“In the first month, I couldn’t believe how much weight Iwas
losing and was stunned by how quickly I began to drop pant
sizes. Since that time, [ have gone down from a size 24 toa 14.”

People started asking Margaret about what she was doing
to lose so much weight. “When they heard it was TAlslim, they
wanted to know where to get some,” explains the DirectorV
from Idaho. “My opinion quickly changed about the business
opportunity because I didn’t feel like I was pushing products on
people. Rather, I felt obligated to share the information because I
knew TAlslim would vastly change their lives.

“It was only natural to move forward with a FreeLife
business of my own,” continues Margaret. “ will soon
become an Ambassador. I couldn’t be happier with the way
this all turned out.”

EDGARDO JAVIER
PORTALATIN
DIRECTOR IV
PUERTO RICO

Like many Marketing Exccutives
in recent days, Edgardo began his
FreeLife journey with TALslim.

“At one time, not too long ago,
I was tipping the scales at 309 pounds, Edgardo recalls.
“When I dropped down to 261 pounds in just a month,
everybody who knew me started asking how I did it.”

Edgardo quickly identified the business opportunity that
had presented itself. “I discovered that my own experience was
the perfect way to begin sharing my story and the FreeLife
opportunity,” he explains. “It really has been that simple. Now
that I have completed my cighth month, Thave set my sights on
‘Royal Ambassador’

Since joining FreeLife, my life has steadily improved with
cach passing day. In only my third month, I qualified as a top
Service Pool earner. Ifeel so fortunate to be a part of this
incredible Organization.”

o

Download story-telling tips at:
FreelLife.com/qgotol/your story

The earnings depicted are not representative of the income you will earn. FreeLife makes no guarantees or projections of income,
as such representations may be misleading. Your success depends on your effort, commitment, skill, and leadership abilities, and

how effectively you exercise these qualities.

A controlled human clinical study has shown that overweight participants who followed the TAls/im Plan for 5 weeks lost an
average of more than 6.5 pounds. Read the abstract of this study on FreeLife.com.
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Hosts Memories of

Your Favorite
FreelLife Events

Nothing compares to the excitement and overwhelming
enthusiasm generated at a FreeLife event. Now you can
view photos and slideshows from all of your favorite
events online at FreeLifePhotos.com.
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Ambassador Marketing Executives earn a 20% Product Rebate, a Fast Start Bonus of 10-20% on purchases

placed by new personally enrolled MEs, and 46% commission paid through 10 levels in their Organization.

Am b a ssa d o rs Ambassadors who meet certain qualifications as they advance to next highest level of Ambassador are also

eligible to earn a special pin at each level: Ruby, ** = Emerald, ** - and Diamond. Q

In addition to the Ambassador privileges, the Ambassador 11l will also receive:

A b d I I I 38% Matching Bonus, 2% in Ambassador Generational Bonuses on the total points of three
m a S Sa 0 r generations of Ambassadors deep, in addition to their own personal infinity points.

“Now is our time. What we can
accomplish together can happen
more quickly than we ever
imagined and we must not wait.”

Rob & Janey Quilling
Idaho, USA — President & Co-Founder Kevin Fournier

A b d Ambassadors will also receive: 32% Matching Bonus, 2% Ambassador Generational
m a S Sa 0 r Bonuses; eligible to earn a $2,000 Advancement Bonus.

John Michel Garzon Gonzalez, PUERTO RICO
Tenille Hess*, Idaho, USA

Juan Melendez, PUERTO RICO

Ana Susana Quero Sanchez*, PUERTO RICO

Tommy Dunn Lance & Wendy Mortensen
North Carolina, USA Idaho, USA

= Director Marketing Executives are eligible for a Fast Start Bonus of 10-20% on purchases placed
I rec o rs by new personally enrolled MEs and the opportunity for a 20% Product Rebate.

In addition to the Director privileges, the Director V will also receive:

D H t V 30% Matching Bonus; 41% commission paid through 9 levels in their Organization;
I r e C 0 r eligible to earn a $1,500 Advancement Bonus.

Heriberto Aleman, PUERTO RICO
Donna Jones, Washington, USA
Carlos Pina, PUERTO RICO

Beginning in the May/June edition, Marketing Executives in the United States, Canada, and Puerto Rico will receive a Living The FreeLife (LTF) Recognition section of their
own! Our other major FreeLife markets will now have country-specific publications produced locally with country-specific Recognition sections as well. This advancement will
better reflect the needs and cultures of all our markets, giving everyone an opportunity to shine.



In addition to the Director privileges, the Director IV will also receive:

Director IV

28% Matching Bonus; 41% commission paid through 9 levels in their Organization;
eligible to earn a $1,000 Advancement Bonus.

Delane & Tonya Crofts
Idaho, USA

Randy Eubanks
North Carolina, USA

Solmari Figueroa*, PUERTO RICO
Phil Newman*, Ohio, USA

Yesenia Medina
Florida, USA

Maria Patricio, Connecticut, USA
Duane Register, North Carolina, USA

In addition to the Director privileges, the Director Il will also receive:

Director Il

26% Matching Bonus; 36% commission paid through 8 levels in their Organization;
eligible to earn a $600 Advancement Bonus.

Juan Carlos Garzon Reina
PUERTO RICO

Rodney Boyd
North Carolina, USA

Maria Feliciano, Connecticut, USA
Noris Joffre, PUERTO RICO

Tom Jones, North Carolina, USA

Luz Laureano*, PUERTO RICO

Norma Marquez Garcia, PUERTO RICO

Julio Roman Hernandez
PUERTO RICO

Tony Sweat
Idaho, USA

Phil McLamb, North Carolina, USA
Philip Morris, North Carolina, USA
Otto Sarriera, PUERTO RICO

Danny Taylor, North Carolina, USA
Jeannnette Wilding, Idaho, USA

In addition to the Director privileges, the Director Il will also receive:

Director Il

24% Matching Bonus; 36% commission paid through 8 levels in their Organization;
eligible to earn a $300 Advancement Bonus.

Luis Betancourt*, PUERTO RICO

Gladylu Burgos, PUERTO RICO

Tanya Cleaves, Idaho, USA

Janet Fernandez*, PUERTO RICO

Felix Fuentes & Georgina Perez, PUERTO RICO
Jose Garcia Gonzalez*, PUERTO RICO
Christopher Gerner, Maryland, USA

Gerardo Gonzalez Hernandez*, PUERTO RICO
Ladd & Merilyn Herbst*, idaho, USA

Phyllis Jones, Texas, USA

Mark Leach, Florida, USA

Paul Gaspar & Liliana Londono, PUERTO RICO
Nelson Monge*, PUERTO RICO

Omar Montero Oviedo, PUERTO RICO
Marian Mroz*, New York, USA

Cesar Pacheco*, PUERTO RICO

Meraly Parrilla Melendez*, PUERTO RICO
Dayanara Perez Lopez*, PUERTO RICO
Maria Reyes*, Georgia, USA

Dan & Angela Richards*, Idaho, USA
Karen Rinehart*, Ohio, USA

Andrea Robayo Barragan*, PUERTO RICO

*These hard-working Marketing Executives have advanced more than one title and are shown for the highest title achieved. Photos were
not available for all advancements at press time. FreeLife makes no guarantees or projections of income, as such representations may be

misleading. See FreeLife’s Annual Income Statistics on FreeLife.com.
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D i re cto r I I In addition to the Director privileges, the Director Il will also receive:
24% Matching Bonus; 36% commission paid through 8 levels in their Organization;

Continued eligible to earn a $300 Advancement Bonus.
Angel Rodriguez Melendez*, PUERTO RICO Cesar Velez, PUERTO RICO
Iraida Rodriguez Pagan*, PUERTO RICO William Wiggins, North Carolina, USA

John Taylor, Idaho, USA Don Wilson*, Ohio, USA
Lina Maria Torres Rengifo, PUERTO RICO

In addition to the Director privileges, the Director | will also receive:
D H t I 22% Matching Bonus; 31% commission paid through 7 levels in their Organization;
I r e C 0 r eligible to earn a $150 Advancement Bonus.
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Adriana Aranzales*, PUERTO RICO
Deborah Baker*, North Carolina, USA
Eduardo Ballester Ramirez, PUERTO RICO

Mohalapua Banner And Kawaiola Deguilmo, Hawaii, USA

Anne Barrett, Georgia, USA

Monika Bednarek*, New York, USA
Amy Belfance*, North Carolina, USA
Jerry Boatman*, Idaho, USA

Patricia Brown, Mississippi, USA

Jimi Burtenshaw, Idaho, USA

Johanna Carrasquillo, PUERTO RICO
Anthony & Pam Chesnutt*, North Carolina, USA
Bernie Cleckner*, North Carolina, USA
Dan Conklin*, Michigan, USA

Angel J Cooper Acosta*, PUERTO RICO
Barbara Cotto Jimenez*, PUERTO RICO
Kennione De Souza*, Connecticut, USA
Antonio Diaz*, PUERTO RICO

Jose Diaz *, PUERTO RICO

Michael Estep, Ohio, USA

Paullette Everett, North Carolina, USA
Johnny Faughn, Idaho, USA

Lucille Fortin, Florida, USA

Flor Amanda Garcia*, PUERTO RICO
Anthony Garrett*, North Carolina, USA
Pedro Gonzalez Ramos*, PUERTO RICO
Daniel Gotay, PUERTORICO

Linda Green*, North Carolina, USA

Allen Hamilton*, North Carolina, USA
Mike Hodges, North Carolina, USA

Early lannello, North Carolina, USA
Richard Jenkins, North Carolina, USA
Leland Jensen, Idaho, USA

Carol Jones*, Washington, USA

Dr. Ondria Jones*, South Carolina, USA
George Jones, North Carolina, USA
Greer Jones?*, Idaho, USA

Maury & Colleen Jones*, Wyoming, USA
Chris Lenzi, North Carolina, USA
Jennifer Lopez Parrilla*, PUERTO RICO
Andrew Luczaj*, Pennsylvania, USA
Hector & Marisol Perez, PUERTO RICO

Stephenie Markham?*, Idaho, USA

Dania Marrero*, PUERTO RICO

lan McEachern, Connecticut, USA

Clyde McGee*, Hawaii, USA

Eddie McKeel*, North Carolina, USA

Jaime Medina, Connecticut, USA

Wanda Michalik*, Michigan, USA

Lucero & Luz Murcia, PUERTO RICO

Jose Nascimento, Connecticut, USA
Joseph Nelson, PUERTO RICO

Tabitha Newman*, Ohio, USA

Ken & Arvilla Nilsson, Idaho, USA
Ronnie Norman*, North Carolina, USA
Michael O’Brien, Arizona, USA

Dra. Yamillie Ortiz Lopez, PUERTO RICO
Jaime Otalora & Martha Piedad*, PUERTO RICO
Alix Pinargote*, Connecticut, USA

Will Punkoney, Idaho, USA

Carlos Rafael & Ma. Del Pilar, PUERTO RICO
Wilfredo Resto Cosme*, PUERTO RICO
Patricia Andrea Rivera, PUERTO RICO
Yaneris Rivera*, PUERTO RICO

Liz Johanna Rivera Santiago*, PUERTO RICO
Elvia Saenz*, PUERTO RICO

Ruben Santiago Vega*, PUERTO RICO
Christopher Shearer*, South Carolina, USA
Jesse & Rita Sikes, Arizona, USA

Richard & Mary Lynn Spabhr, Idaho, USA
Ellen Steeves-Leblanc, North Carolina, USA
Robert Sweat, Idaho, USA

Tina Tabona, New York, USA

Scotty Taylor*, North Carolina, USA
Lorraine Thomas, Arizona, USA

Steven Tienvieri, Colorado, USA
Francisca Torres, PUERTO RICO

Francis Ulysses Turalba *, Arizona, USA
Edel Valdes Vega*, PUERTO RICO

Ksenia Voshikova, Colorado, USA

Faye Wheeler, North Carolina, USA

Jill Whitley, Texas, USA

Scot Wood, North Carolina, USA

To qualify for Star Director, a Marketing Executive must produce 100 Personal Points

Sta r D i re cto r and have three_pers_onally enrolled AC100 Marketing Executives who each produce
at least 100 points in the current month.

Lilliam Alicea*, PUERTO RICO Melva Lee Aponte Quinones*, PUERTO RICO

Zaida Alicea Otero*, PUERTO RICO Olga Lucia Arbelaez*, PUERTO RICO

Luz Marina Alvarado Molina*, PUERTO RICO Fanitaned Ayala*, PUERTO RICO

Dora Milena Amaya Fajardo*, PUERTO RICO John Baird, Idaho, USA

Gabriel Amezquita Aguirre*, PUERTO RICO Deborah Baker*, North Carolina, USA



To qualify for Star Director, a Marketing Executive must produce 100 Personal Points

Sta r D I r e Cto r and have three personally enrolled AC100 Marketing Executives who each produce

Continued at least 100 points in the current month.

Anne Barrett*, Georgia, USA

Devin & Robin Beard, Idaho, USA

Monika Bednarek*, New York, USA
Michael & Robin Bedolfe, Ontario, CANADA
Amy Belfance*, North Carolina, USA

Brian Bell*, North Carolina, USA

Cindy Bennion*, Utah, USA

Luis Betancourt*, PUERTO RICO

Brandon & Jennifer Bjarnson*, Georgia, USA
Roy Blanton*, North Carolina, USA

Jacinda Blue*, Texas, USA

Jerry Boatman*, Idaho, USA

Arlene Botia*, PUERTO RICO

Nick Bowser*, Idaho, USA

Chuck & Debbie Boyack*, Utah, USA
Dorothy Boyack*, Idaho, USA

Daniel Boyd*, Idaho, USA

Jayson Boyle*, Utah, USA

Annethe Alexandra Bravo*, PUERTO RICO
Simone Brito*, Connecticut, USA

Jennie Brooks*, North Carolina, USA

Alfreda Bryant*, North Carolina, USA

Dario Buritica Cubillos*, PUERTO RICO
David Butler*, North Carolina, USA

Ed & Megan Byington*, Idaho, USA
Marilyn Cabrera*, PUERTO RICO

Maria Del Carmen Camacho*, PUERTO RICO
Gladys Cardozo Morales*, PUERTO RICO
Terri Carolan, Missouri, USA

Taumi Carr*, Hawaii, USA

Butch Carter, North Carolina, USA

Raul Casas Millares, PUERTO RICO

Mark Chapman*, Washington, USA
Anthony & Pam Chesnutt*, North Carolina, USA
Allie Christiansen*, Idaho, USA

Andrea Claudio*, PUERTO RICO

Bernie Cleckner*, North Carolina, USA

Steve Colon & Giormara Fuentes*, PUERTO RICO

Benjamin Colon Torres*, PUERTO RICO
Kathleen Condeon*, Washington, USA
Dan Conklin*, Michigan, USA

Angel Cooper Acosta*, PUERTO RICO
Barbara Cotto Jimenez*, PUERTO RICO
Carlos Cruz*, PUERTO RICO

Catherine Daniel*, North Carolina, USA
Ewa Daniluk?*, lllinois, USA

Kennione De Souza*, Connecticut, USA
Andrea Maria Devia Giraldo*, PUERTO RICO
Jose Diaz *, PUERTO RICO

Bryce Duff*, North Carolina, USA
Andrea Duffy*, Wyoming, USA

Lee Duffy*, New Jersey, USA

Lisa Edwards, North Carolina, USA
Steve Edwards*, Montana, USA

Danni Engle*, Texas, USA

Leif Eriksson*, North Carolina, USA
Michael Estep*, Ohio, USA

Maria Feliciano*, Connecticut, USA
Janet Fernandez*, PUERTO RICO
Solmari Figueroa*, PUERTO RICO
Lucille Fortin*, Florida, USA

Gary & Denise Freeman, Arizona, USA
Michael & Lisa Gagne*, North Carolina, USA
Flor Amanda Garcia*, PUERTO RICO

Jose Garcia Gonzalez*, PUERTO RICO
Ailices Garcias Rodriguez*, PUERTO RICO
Anthony Garrett*, North Carolina, USA
Leslie Garrett, Colorado, USA

Migdalia Gaud*, PUERTO RICO

David George*, Connecticut, USA

Vicky Gittins'*, Idaho, USA

Roberto Gonzalez*, PUERTO RICO

Yolima Gonzalez Caceres*, PUERTO RICO
Gerardo Gonzalez Hernandez*, PUERTO RICO
Pedro Gonzalez Ramos*, PUERTO RICO
Troy Gravatt, Idaho, USA

Linda Green*, North Carolina, USA
Ramonita Lopez Guadalupe, PUERTO RICO
Allen Hamilton*, North Carolina, USA

Patsy Hancock*, Utah, USA

Wayne Hardison*, North Carolina, USA
Doug Harmer?, Idaho, USA

Richard Hatcher*, North Carolina, USA

Jan Heinz*, Idaho, USA

Ladd & Merilyn Herbst*, idaho, USA

Luis Daniel Herrera Rosado, PUERTO RICO
Marcia Hess*, Idaho, USA

Claudya Hilsmann*, Utah, USA

Nyomi Howard, Massachusetts, USA

Tysen & Wendy Hunt*, Idaho, USA

Gary Hurd*, Idaho, USA

Early lannello*, North Carolina, USA

Bettie Jackson*, North Carolina, USA

Luis Jaimes & Elizabeth Vega*, PUERTO RICO
Noris Joffre*, PUERTO RICO

Ranae Johnson*, Idaho, USA

Veronica Johnson*, Texas, USA

G. H. Johnson Jr.*, North Carolina, USA

Carl Jones, North Carolina, USA

Carol Jones*, Washington, USA

George Jones, North Carolina, USA

Greer Jones*, Idaho, USA

Kyle Jones*, Arizona, USA

M.V. Jones*, North Carolina, USA

Maury & Colleen Jones*, Wyoming, USA
David Jordan*, Utah, USA

Bret Kendell, Utah, USA

Steven Kole*, North Carolina, USA

David Kress*, Idaho, USA

Pedro Laborde*, PUERTO RICO

Nan Landsman®*, South Carolina, USA

Luz Laureano*, PUERTO RICO

Chris Lenzi, North Carolina, USA

David Lepe, Texas, USA

Paul Gaspar & Liliana Londono*, PUERTO RICO

Benjamin & Wendy Lopedote*, North Carolina, USA

Jennifer Lopez Parrilla*, PUERTO RICO
Chander Gale Lott*, Mississippi, USA

Andrew Luczaj*, Pennsylvania, USA

Lucero & Luz Murcia*, PUERTO RICO

Carlos Rafael & Ma. Del Pilar*, PUERTO RICO
Grace Maldonado*, Texas, USA

MAY - JUNE B FREELIFE INTERNATIONAL

*These hard-working Marketing Executives have advanced more than one title and are shown for the highest title achieved. Photos were
not available for all advancements at press time. FreeLife makes no guarantees or projections of income, as such representations may be
misleading. See FreeLife’s Annual Income Statistics on FreeLife.com.
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Sta r D i r e cto r To qualify for Star Director, a Marketing Executive must produce 100 Personal Points
and have three personally enrolled AC100 Marketing Executives who each produce
Continued at least 100 points in the current month.

Jose Manuel & Maritza Bahamon*, PUERTO RICO
Stephenie Markham?*, idaho, USA

Dania Marrero*, PUERTO RICO

Jaime Otalora & Martha Piedad*, PUERTO RICO
Nelsy Martinez*, PUERTO RICO

Yadira Martinez*, PUERTO RICO

Eloisa Mateu®*, PUERTO RICO

Ruth McClerin*, Minnesota, USA

Clyde McGee*, Hawaii, USA

Eddie McKeel*, North Carolina, USA

Jaime Medina*, Connecticut, USA

Jamille Melendez*, PUERTO RICO

Obelio Salvador Menendez Linares*, PUERTO RICO

Orlando Mercado*, PUERTO RICO
Cristina Mercedes Perez*, PUERTO RICO
Wanda Michalik*, Michigan, USA

Rob Miller*, Utah, USA

Janusz Minor?, Illinois, USA

Charles Mixon, South Carolina, USA
Nelson Monge*, PUERTO RICO

Maria Montalvo*, PUERTO RICO

Sandra Montano*, Connecticut, USA
Johanna Lorena Mora Quintana*, PUERTO RICO
Evelin Paola Morales Vargas*, PUERTO RICO
Jose Nascimento*, Connecticut, USA
Thomas & Olga Needham, Wyoming, USA
John & Michelle Nelson*, Utah, USA
James Newman*, Ohio, USA

Tabitha Newman*, Ohio, USA

Dr. Argie Nichols, Oklahoma, USA

Dra Vivian Nogueira*, PUERTO RICO

Kyle Nolan*, Connecticut, USA

Ronnie Norman*, North Carolina, USA
Rosa Nova Antonio*, PUERTO RICO
Maria Edith Nunez Villegas*, PUERTO RICO
Maria Ocasio*, PUERTO RICO

Rosa Ocasio Navedo*, PUERTO RICO
George 0'Donnell*, North Carolina, USA
Gladis Ortiz*, PUERTO RICO

Jorge Alexander Ortiz Dagostini*, PUERTO RICO
Jose Ospina*, PUERTO RICO

Alvena Owen*, Washington, USA

Jake Owens*, Texas, USA

Cesar Pacheco*, PUERTO RICO

Lisa Pair*, Georgia, USA

Rock & Lora Pancheri*, Idaho, USA
Meraly Parrilla Melendez*, PUERTO RICO
Troy Parrott*, North Carolina, USA

Sara Pena Jimenez*, PUERTO RICO
Mariluz Pena Veguilla*, PUERTO RICO
Dayanara Perez Lopez*, PUERTO RICO
Beth Picard*, Connecticut, USA

Alix Pinargote*, Connecticut, USA

Arla Price, North Carolina, USA

Elba Ramos*, PUERTO RICO

Cathy Ramsey*, Texas, USA

Scott Raschke?*, Idaho, USA

Wilfredo Resto Cosme*, PUERTO RICO
Gladys Reyes*, PUERTO RICO

Maria Reyes*, Georgia, USA

Paula Ribon*, Connecticut, USA

Paula Andrea Ricaute Jimenez*, PUERTO RICO
John Rice*, Idaho, USA

James Riggs*, North Carolina, USA

Karen Rinehart*, Ohio, USA

Nilda Rios*, PUERTO RICO

Alexander Rivera*, PUERTO RICO

Carmen Rivera*, PUERTO RICO

Exio Rivera*, PUERTO RICO

Yaneris Rivera*, PUERTO RICO

Liz Johanna Rivera Santiago*, PUERTO RICO
Sammye Rives, Texas, USA

Andrea Robayo Barragan*, PUERTO RICO
Awilda Rodriguez*, PUERTO RICO

Jose Rodriguez*, PUERTO RICO

Luis Angel Rodriguez*, PUERTO RICO
Angel Rodriguez Melendez*, PUERTO RICO
Iraida Rodriguez Pagan*, PUERTO RICO
Lina Rojas*, PUERTO RICO

Jose Roman Rivera*, PUERTO RICO

Roland Romrell*, Idaho, USA

Carina Rosado Ortiz*, PUERTO RICO
Carmen Rosario*, PUERTO RICO

Gregorio Rosario & Olga Roche*, PUERTO RICO
Maria Rosario Ramirez*, PUERTO RICO
Jean Ann Rucker*, Missouri, USA

Elvia Saenz*, PUERTO RICO

Blanca Sanchez*, Georgia, USA

Gilberto Santiago*, PUERTO RICO

Sylvia Santiago*, PUERTO RICO

Ruben Santiago Vega*, PUERTO RICO
Delwin Scoresby*, Utah, USA

Chris & Michelle Shadrick*, North Carolina, USA
Christopher Shearer*, South Carolina, USA
Carrie Shephard*, Alberta, CANADA
Trampus Shirey*, Tennessee, USA

Jesse & Rita Sikes, Arizona, USA
Alexandra Smith*, PUERTO RICO

Myriam Smith*, PUERTO RICO

Michealla Solomon*, Idaho, USA

Mike Spector, Arizona, USA

Tina Tabona, New York, USA

Mary Taylor*, Idaho, USA

Scotty Taylor*, North Carolina, USA

Selina Temple*, North Carolina, USA

Steven Tenorio*, New Mexico, USA

Kerry & Becky Thomas*, Idaho, USA
Francisca Torres*, PUERTO RICO

Ana Torres Velez*, PUERTO RICO

Summer Tschikof*, Idaho, USA

Francis Ulysses Turalba *, Arizona, USA
Lorena Constanza Uruena Garcia*, PUERTO RICO
Edel Valdes Vega*, PUERTO RICO

Hector Valenzuela*, PUERTO RICO

Lillie Van Landingham®*, North Carolina, USA
MJ Vanderwalker*, Colorado, USA

Harold Vangundy*, Ohio, USA

Wilma Velez*, PUERTO RICO

Merle Venture*, Maryland, USA

Maureen Vizvary, Connecticut, USA

Glenna West, Colorado, USA

Keith Williams*, North Carolina, USA

Don Wilson*, Ohio, USA

Robert & Melanie Wilson*, Idaho, USA
Jay Winkleman*, Idaho, USA

Andrew Woloschin*, North Carolina, USA
Billy Wood, Idaho, USA

Julia Wood*, North Carolina, USA

Phyllis Woolard, Missouri, USA

Geyron Zaugg*, Idaho, USA

Wallace & Mariana Zaugg*, Alberta, CANADA



Congratulations to the qualifiers of the prestigious Circle Awards. Those Marketing Executives

- who achieve this award join the ranks of FreeLife’s finest Enrollers. Enrolling is the foundation
I rc e Wa r s of a strong, enduring FreelLife® business. This award honors those whose commitment is to

lead by example as they bring the message of total health to people everywhere.

C H I f E I I To qualify for this award, a Marketing Executive must personally enroll at least six new
I r C e 0 Xce e n Ce qualified Marketing Executives on the AC100 Program during one calendar month.

February 2010

Yesenia Medina Edgardo Javier Brian & Jill Roach Mickey & Ricardo Gomez
Florida, USA Portalatin lllinois, USA Connie Wise PUERTO RICO
11 Enrollees PUERTO RICO 8 Enrollees Georgia, USA 7 Enrollees

11 Enrollees 8 Enrollees

Evelyn Monroig & Norberto Rivera Allan & Rosa Rios &

Carlos Smith PUERTO RICO Jeanette Friskie Wanda Santiago

PUERTO RICO 7 Enrollees Saskatchewan, CANADA PUERTO RICO

7 Enrollees 6 Enrollees 6 Enrollees

Ana Susana Quero Sanchez, William Wiggins, Philip Morris, North Carolina, USA, 6 Enrollees
PUERTO RICO, 11 Enrollees North Carolina, USA, 8 Enrollees Phil Newman, Ohio, USA, 6 Enrollees

Noris Joffre, PUERTO RICO, 10 Enrollees Barbara Cotto, PUERTO RICO, 7 Enrollees Danny Taylor, North Carolina, USA, 6 Enrollees

Juan Melendez, PUERTO RICO, 8 Enrollees Norma Marquez Garcia,

PUERTO RICO, 6 Enrollees

March 2010

Jocelyn Diaz Mickey & Edgardo Javier Walter & Evelyn Monroig &
PUERTO RICO Connie Wise Portalatin Maritza Agosto Carlos Smith
11 Enrollees Georgia, USA PUERTO RICO PUERTO RICO PUERTO RICO

10 Enrollees 9 Enrollees 8 Enrollees 8 Enrollees

*These hard-working Marketing Executives have advanced more than one title and are shown for the highest title achieved. Photos were
not available for all advancements at press time. FreeLife makes no guarantees or projections of income, as such representations may be
misleading. See FreeLife’s Annual Income Statistics on FreeLife.com.
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Circle of Excellence

Continued

To qualify for this award, a Marketing Executive must personally enroll at least six new
qualified Marketing Executives on the AC100 Program during one calendar month.

March 2010

Arlene Morales & Mari Aquino &
Angel Nieves Walter Lange
PUERTO RICO PUERTO RICO

8 Enrollees 7 Enrollees

Kay & David Higgins Darlene Jacques Alejandro &
Florida, USA Alberta, CANADA Brenda Ortiz Maymo
6 Enrollees 6 Enrollees PUERTO RICO

6 Enrollees

Albin Rodriguez, PUERTO RICO, 18 Enrollees

Tom Jones, North Carolina, USA, 10 Enrollees

Darin & Tristesse Bare, Utah, USA, 6 Enrollees
Maury & Colleen Jones, Wyoming, USA, 6 Enrollees
Eddie McKeel, North Carolina, USA, 6 Enrollees

Dan & Angela Richards, Idaho, USA, 6 Enrollees

Rosa Rios & Sylkia Rodriguez
Wanda Santiago PUERTO RICO

PUERTO RICO 6 Enrollees

6 Enrollees

Circle of Achievement

Jill Whitley, Texas, USA, 6 Enrollees

To qualify for this award, a Marketing Executive must personally enroll at least three to five
new qualified Marketing Executives on the AC100 Program during one calendar month.

February 2010

5 Personally Enrolled

Omar Alvarez, PUERTO RICO

Carmen Cabrera Rodriguez, PUERTO RICO

Felix Fuentes & Georgina Perez,
PUERTO RICO

Janette Guzman & Jose Alicea,
PUERTO RICO

George Jones, North Carolina, USA

Alejandro & Brenda Ortiz Maymo,
PUERTO RICO

Cesar Pacheco, PUERTO RICO

Zulma Rodriguez, PUERTO RICO

Angel Rodriguez Melendez, PUERTO RICO

Jesse & Rita Sikes, Arizona, USA

Scotty Taylor, North Carolina, USA

Jeannnette Wilding, Idaho, USA

4 Personally Enrolled

Rodolfo & Tracy Aleman, Florida, USA
Michael Estep, Ohio, USA

Maria Feliciano, Connecticut, USA
Anthony Garrett, North Carolina, USA
Ladd & Merilyn Herbst, Idaho, USA
Phyllis Jones, Texas, USA

Janet Larson, Arizona, USA

Luz Laureano, PUERTO RICO

Alma & Jerry Marin, Texas, USA
Clyde Mcgee, Hawaii, USA

Mireya Melendez, PUERTO RICO

Cristina Mercedes Perez, PUERTO RICO

Ramon Rivera & Gladys Lugo,
PUERTO RICO

Scott Sessions, Utah, USA

Mark Sheck, Florida, USA

Migna Vega Gonzalez, PUERTO RICO

Geyron Zaugg, Idaho, USA

3 Personally Enrolled

Luz Marina Alvarado Molina,
PUERTO RICO
Melva Lee Aponte Quinones,
PUERTO RICO
Mari Aquino & Walter Lange,
PUERTO RICO
Olga Lucia Arbelaez, PUERTO RICO
Miryam Bayter , PUERTO RICO
Monika Bednarek, New York, USA
Amy Belfance, North Carolina, USA
Brian Bell, North Carolina, USA
Nayda & David Bennett, PUERTO RICO
Jacinda Blue, Texas, USA
Jayson Boyle, Utah, USA
Debra & Mark Bruckschen, Wisconsin, USA
Dario Buritica Cubillos, PUERTO RICO
Edward Leandro Cabrera Pineros,
PUERTO RICO
Gladys Cardozo Morales, PUERTO RICO
Mark Chapman, Washington, USA

Andrea Claudio, PUERTO RICO
Benjamin Colon Torres, PUERTO RICO
Angel Cooper Acosta, PUERTO RICO
Charlene & John Cromwell, Nebraska, USA
Carlos Cruz, PUERTO RICO
Matthew Cunningham, Hawaii, USA
Andrea Maria Devia Giraldo,
PUERTO RICO
Jocelyn Diaz, PUERTO RICO
Tommy Dunn, North Carolina, USA
Steve Edwards, Montana, USA
Danni Engle, Texas, USA
Randy Eubanks, North Carolina, USA
Janet Fernandez, PUERTO RICO
Solmari Figueroa, PUERTO RICO
Lucille Fortin, Florida, USA
Michael & Lisa Gagne, North Carolina, USA
Linda & Walter Gang, New Jersey, USA
John Michel Garzon Gonzalez,
PUERTO RICO
Paul Gaspar & Liliana Londono,
PUERTO RICO
David George, Connecticut, USA
Vicky Gittins, Idaho, USA
Mayda Gomez, PUERTO RICO
Patricia Gorniak, Saskatchewan, CANADA
Patsy Hancock, Utah, USA
Doug Harmer, Idaho, USA
Karen & Dale Henselmeier, Missouri, USA
Kay & David Higgins, Florida, USA



Circle of Achievement

Continued

To qualify for this award, a Marketing Executive must personally enroll at least three to five
new qualified Marketing Executives on the AC100 Program during one calendar month.

February 2010

Claudya Hilsmann, Utah, USA

Deb & Mark Hull, Ohio, USA

Early lannello, North Carolina, USA

Luis Jaimes & Elizabeth Vega,
PUERTO RICO

Richard Jenkins, North Carolina, USA

Veronica Johnson, Texas, USA

G. H. Johnson Jr., North Carolina, USA

Greer Jones, Idaho, USA

Tom Jones, North Carolina, USA

Barbara Kozel, Ontario, CANADA

David Kress, Idaho, USA

Pedro Laborde, PUERTO RICO

Nan Landsman, South Carolina, USA

Jennifer Lopez Parrilla, PUERTO RICO

Lucero & Luz Murcia, PUERTO RICO

Carlos Rafael & Ma. Del Pilar,
PUERTO RICO

Nereida Malave, PUERTO RICO

Grace Maldonado, Texas, USA

Kathy Martin, Maryland, USA

Yadira Martinez, PUERTO RICO

Luisa Martinez Delgado, PUERTO RICO

Eloisa Mateu, PUERTO RICO

Jaime Medina, Connecticut, USA

Lorie Messick, Idaho, USA

Wanda Michalik, Michigan, USA

March 2010

5 Personally Enrolled

Carmen Cabrera Rodriguez, PUERTO RICO
Barbara Cotto, PUERTO RICO

Mireya Melendez, PUERTO RICO

Lorie Messick, Idaho, USA

Maria Reyes, Georgia, USA

Jeff Smith, North Carolina, USA

4 Personally Enrolled

Deborah Baker, North Carolina, USA
Roy Blanton, North Carolina, USA
Annethe Alexandra Bravo, PUERTO RICO
Jennie Brooks, North Carolina, USA
Ed & Megan Byington, Idaho, USA
Charlene & John Cromwell, Nebraska, USA
Sherry & Tom Dout, Pennsylvania, USA
Doug & Debbie Glaze, Tennessee, USA
Ricardo Gomez, PUERTO RICO
Gerardo Gonzalez Hernandez,
PUERTO RICO
Janette Guzman & Jose Alicea,
PUERTO RICO
M.V. Jones, North Carolina, USA
Phyllis Jones, Texas, USA
Al & Ann Lokey, North Carolina, USA
Norma Marquez Garcia, PUERTO RICO
Yesenia Medina, Florida, USA

Janusz Minor, lllinois, USA

Sandra Montano, Connecticut, USA

Jose Nascimento, Connecticut, USA

James Newman, Ohio, USA

Maria Edith Nunez Villegas, PUERTO RICO
Richard & Stephanie Olsten, Hawaii, USA
Gladis Ortiz, PUERTO RICO

Jose Ospina, PUERTO RICO

Crystal Owens, South Dakota, USA

Meraly Parrilla Melendez, PUERTO RICO
Dayanara Perez Lopez, PUERTO RICO
Elba Ramos, PUERTO RICO

Zoraya Reyes, Florida, USA

John Rice, Idaho, USA

Nilda Rios, PUERTO RICO

Alexander Rivera, PUERTO RICO

Awilda Rodriguez, PUERTO RICO

Sylkia Rodriguez, PUERTO RICO

Glenda Rodriguez Pacheco, PUERTO RICO
Iraida Rodriguez Pagan, PUERTO RICO
Carina Rosado Ortiz, PUERTO RICO
Carmen Rosario, PUERTO RICO

Gilberto Santiago, PUERTO RICO

Sylvia Santiago, PUERTO RICO

Sara Sargeant, Utah, USA

Efrain Sarmiento Villar , PUERTO RICO
Greg & Dette Sellers, Idaho, USA

Norberto Rivera, PUERTO RICO

Don Wilson, Ohio, USA

Wallace & Mariana Zaugg,
Alberta, CANADA

3 Personally Enrolled

Lilliam Alicea, PUERTORICO
Zaida Alicea Otero, PUERTO RICO
Dora Milena Amaya Fajardo, PUERTO RICO
Gabriel Amezquita Aguirre, PUERTO RICO
Fanitaned Ayala, PUERTO RICO
Nayda & David Bennett, PUERTO RICO
Cindy Bennion, Utah, USA
Luis Betancourt, PUERTO RICO
Brandon & Jennifer Bjarnson,
Georgia, USA
Arlene Botia, PUERTORICO
Chuck & Debbie Boyack, Utah, USA
Dorothy Boyack, Idaho, USA
Daniel Boyd, Idaho, USA
Shawn & Amy Branson, Idaho, USA
Simone Brito, Connecticut, USA
Alfreda Bryant, North Carolina, USA
Marilyn Cabrera, PUERTO RICO
Maria Del Carmen Camacho, PUERTO RICO
Angel Cardona & Xiomara Castellanos,
PUERTO RICO

Carrie Shephard, Alberta, CANADA

Trampus Shirey, Tennessee, USA

Weldon & Elaine Shirey, Tennessee, USA

Dr. Ed & Marilyn Slauter, Missouri, USA

Myriam Smith, PUERTO RICO

Michealla Solomon, Idaho, USA

Mike Spector, Arizona, USA

Bob & Bobbi Steenlage, Wisconsin, USA

Steven Tenorio, New Mexico, USA

Francisca Torres, PUERTO RICO

Summer Tschikof, Idaho, USA

Francis Ulysses Turalba, Arizona, USA

Lorena Constanza Uruena Garcia,
PUERTO RICO

Hector Valenzuela, PUERTO RICO

Harold Vangundy, Ohio, USA

Jo Ann Velazquez, PUERTO RICO

Cesar Velez, PUERTO RICO

Wilma Velez, PUERTO RICO

Merle Venture, Maryland, USA

Bryan & Alisson Wilding, Idaho, USA

Robert & Melanie Wilson, Idaho, USA

Andrew Woloschin, North Carolina, USA

Julia Wood, North Carolina, USA

Scot Wood, North Carolina, USA

Anthony & Pam Chesnutt,
North Carolina, USA
Allie Christiansen, Idaho, USA
Kathleen Condeon, Washington, USA
Dan Conklin, Michigan, USA
Barbara Cotto Jimenez, PUERTO RICO
Catherine Daniel, North Carolina, USA
Ewa Daniluk, Illinois, USA
Kennione De Souza, Connecticut, USA
Jose Diaz , PUERTO RICO
Bryce Duff, North Carolina, USA
Andrea Duffy, Wyoming, USA
Lee Duffy, New Jersey, USA
Leif Eriksson, North Carolina, USA
Michael Estep, Ohio, USA
Allan & Jeanette Friskie,
Saskatchewan, CANADA
Jose Garcia Gonzalez, PUERTO RICO
Ailices Garcias Rodriguez, PUERTO RICO
Migdalia Gaud, PUERTO RICO
Roberto Gonzalez, PUERTO RICO
Yolima Gonzalez Caceres, PUERTO RICO
Pedro Gonzalez Ramos, PUERTO RICO
Troy Gravatt, Idaho, USA
Linda Green, North Carolina, USA
Allen Hamilton, North Carolina, USA
Wayne Hardison, North Carolina, USA
Jan Heingz, Idaho, USA

*These hard-working Marketing Executives have advanced more than one title and are shown for the highest title achieved. Photos were
not available for all advancements at press time. FreeLife makes no guarantees or projections of income, as such representations may be
misleading. See FreeLife’s Annual Income Statistics on FreeLife.com.
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Tenille Hess
Ambassador

Idaho

c i rc I e of AC h i eve m e nt To qualify for this award, a Marketing Executive must personally enroll at least three to five

new qualified Marketing Executives on the AC100 Program during one calendar month.

Continued
March 2010

Deb & Mark Hull, ohio, USA Evelin Paola Morales Vargas, Liz Johanna Rivera Santiago,

Tysen & Wendy Hunt, Idaho, USA PUERTO RICO PUERTO RICO

Gary Hurd, Idaho, USA John & Michelle Nelson, Utah, USA Brian & Jill Roach, Illinois, USA

Bettie Jackson, North Carolina, USA Phil Newman, Ohio, USA Andrea Robayo Barragan, PUERTO RICO

Winona Jean, Kentucky, USA Tabitha Newman, Ohio, USA Luis Angel Rodriguez, PUERTO RICO

Ranae Johnson, Idaho, USA Dra Vivian Nogueira, PUERTO RICO Pablo & Bernadette Rodriguez,

George Jones, North Carolina, USA Ronnie Norman, North Carolina, USA PUERTO RICO

Kyle Jones, Arizona, USA Rosa Nova Antonio, PUERTO RICO Antonia Rodriguez Galarza, PUERTO RICO

Bret Kendell, Utah, UsA Maria Ocasio, PUERTO RICO Lina Rojas, PUERTO RICO

Luz Laureano, PUERTO RICO Rosa Ocasio Navedo, PUERTO RICO Jose Roman Rivera, PUERTO RICO

Steve & Cathy Leaser, Pennsylvania, USA Jorge Alexander Ortiz Dagostini, Roland Romrell, Idaho, USA

Chris Lenzi, North Carolina, USA PUERTO RICO Jean Ann Rucker, Missouri, USA

Chander Gale Lott, Mississippi, USA Alvena Owen, Washington, USA Elvia Saenz, PUERTO RICO

Andrew Luczaj, Pennsylvania, USA Jake Owens, Texas, USA Blanca Sanchez, Georgia, USA

Lucero & Luz Murcia, PUERTO RICO Lisa Pair, Georgia, USA Ruben Santiago Vega, PUERTORICO

Don & Anne Macfarlane, Ontario, CANADA Andreas & Laureen Papakostas, Tyvan Schmitt, Idaho, USA

Jose Manuel & Maritza Bahamon, Illinois, USA Greg & Dette Sellers, Idaho, USA
PUERTO RICO Troy Parrott, North Carolina, USA Chris & Michelle Shadrick,

Stephenie Markham, Idaho, USA Mariluz Pena Veguilla, PUERTO RICO North Carolina, USA

Jaime Otalora & Martha Piedad, Dayanara Perez Lopez, PUERTO RICO Weldon & Elaine Shirey, Tennessee, USA
PUERTO RICO Alix Pinargote, Connecticut, USA Dr. Ed & Marilyn Slauter, Missouri, USA

Nelsy Martinez, PUERTORICO Becky Pritchard, North Carolina, USA Alexandra Smith, PUERTO RICO

Amy Mason, North Carolina, USA Ana Susana Quero Sanchez, PUERTO RICO Jason & Arianne Spahr, Idaho, USA

Alberta & Bobby McMillan, Cathy Ramsey, Texas, USA Bob & Bobbi Steenlage, Wisconsin, USA
North Carolina, USA Gladys Reyes, PUERTO RICO John Taylor, Idaho, USA

Juan Melendez, PUERTO RICO Paula Andrea Ricaute Jimenez, Mary Taylor, Idaho, USA

Obelio Salvador Menendez Linares, PUERTO RICO Selina Temple, North Carolina, USA
PUERTO RICO John Rice, Idaho, USA Ana Torres Velez, PUERTO RICO

Orlando Mercado, PUERTO RICO James Riggs, North Carolina, USA Edel Valdes Vega, PUERTO RICO

Nelson Monge, PUERTO RICO Karen Rinehart, Ohio, USA Lillie Van Landingham, North Carolina, USA

Maria Montalvo, PUERTO RICO Carmen Rivera, PUERTO RICO Cesar Velez, PUERTO RICO

Petra Montanez, PUERTO RICO Exio Rivera, PUERTO RICO Daisy Velez Granel, PUERTO RICO

Johanna Lorena Mora Quintana, Yaneris Rivera, PUERTO RICO Keith Williams, North Carolina, USA
PUERTO RICO Julia Wood, North Carolina, USA

New Freelife Ambassador

The Service Pool and Daily Pay quickly erased all the initial doubts Tenille Hess had about FreeLife.

“When I first started out, we were extremely anxious to begin getting paid because my husband is in the
construction business and it has been terribly slow,” she points out. “I definitely had doubts about Direct Selling
as I heard so many contradictory stories from outsiders from the very beginning. We were struggling enough
that I decided to give it a shot. The Service Pool and Daily Pay began to deliver immediately and that gave me a
tremendous amount of confidence to continue. When I received my first check for $810, I knew that the naysayers
were definitely wrong this time around. Looking back, I just wanted to pay for my product initially, but this entire
business is structured so well, you would be foolish not to be completely active.”

Her earnings from FreeLife have been making the house payments, she reveals. “I knew the harder I worked, the
more money I could bring in. It’s a great feeling to control your own financial destiny.”

The Healthy Shopping Dollars program opened Tenille’s eyes to a wide variety of FreeLife products. “I would
have just stuck with TAlslim and Jule, but Healthy Shopping Dollars has allowed us to try products we may not have
ordered otherwise,” she points out.

The Ambassador from Idaho identifies one element that is critical to the business. “A key component is to act
honorably and say what you mean. If you truly look out for other people along their journey and help them along
their road to success, you will quickly find yourself in the right place.”

The earnings depicted are not representative of the income you will earn. FreelLife makes no guarantees or projections of income,
as such representations may be misleading. Your success depends on your effort, commitment, skill, and leadership abilities, and how
effectively you exercise these qualities.
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GojiKids® Aids 4 More Organizations

CO-FOUNDERS RAY FALTINSKY AND KEVIN
FOURNIER TAKE TIME DURING BUSINESS
TRIPS TO MAKE GENEROUS DONATIONS.

One of the ways FreeLife® lives its mission
of “serving others” is through GojiKids®™, which
contributes to charitable organizations that help
children. Over the years, GojiKids has donated to
dozens of worthy childrens causes around the world.

In recent months, FrecLife Co-Founders Ray
Faltinsky and Kevin Fournier made generous donations
on behalf of GojiKids to several groups, including:

Children’s Medical Research Institute —
Sydney, Australia

During his visit to Australia to serve as the keynote
speaker at FreeLife’s Pacific Area Conference, CEO Ray
Faltinsky presented the Children’s Medical Research
Institute (cmri.org.au) with a generous donation.
The institute conducts fundamental genetic research
to understand the genes important for health and
development, and the underlying causes of discase.

Duke Children’s Hospital - Durham, NC
During his most recent Co-Founder Tour,

President Kevin Fournier offered GojiKids donations

at cach of his three presentation stops, including

the Duke Children’s Hospital & Health Center

(dukechildrens.org). The hospital is dedicated to

GOIJIKIDS LEADING THE WAY

GojiKids has aided a wide variety of childrens charitable
organizations across the globe throughout the years. Here
are just a few organizations that received generous GojiKids
donations during 2009:

e Camp Sunrise — The Arizona camp offers an environment
where children with cancer can simply smile, laugh, and
play; a place where they are not treated as “different”
or “sick,” and can just be happy, fun-loving kids again.

e Turen Community Center — The Jakarta, Indonesia
center, part of Hope Worldwide, provides education

providing the best possible care for current patients
and their families while discovering treatments that
will enhance the health care of future generations.

Kitty Askins Wings Camp for Kids -
Goldsboro, NC

A camp that helps grieving children was the recipient
of a GojiKids donation, also presented by Kevin while
he was in North Carolina. The 3HC Hospice (3hc.org)
founded the summer Kitty Askins Wings Camp in 2000
to offer grieving children the opportunity to gain support
from, and share experiences with, peers who are also
experiencing grief. According to camp organizers, the
need is critical because children often find the grieving
process very difficult because of their limited life
experiences and lack of coping skills. They have a difficult

time expressing those overwhelming emotions.

Youth Challenge of Puerto Rico -
Juana Diaz, Puerto Rico

During the Co-Founder Tour’s stop in Puerto Rico,
Kevin presented a generous donations to the Youth
Challenge of Puerto Rico (ngycp.org/state/pr).
Established in 1982 as a Christian residential drug
rchabilitation program, the Youth Challenge serves
about 15 boys, ages 13-17, at one time. Students can
carn a high school diploma while in the government-
licensed rehabilitation program. Plans are in the works
to add a program for girls. @

and cultural programs to more than 80 children.
The new facility includes modern classrooms and
computer facilities.

e  Bayah Biyaya — The student hostel serves physically
disabled students studying in several colleges and
universities in Manila and Quezon City, Philippines.

e  Centro Del Triunfo — The Puerto Rican organization
delivers care and service to people with developmental
disabilities. It supports activities with peers and works
to strengthen the family unit.

For more information, visit the GojiKids page on FreeLife.com
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Ultra-runner Drinks Jule®

to Run 50 Miles
in All 50 States

GOJIKIDS® WILL BE MAKING A DONATION TO ORPHAN-
SUPPORT ORGANIZATIONS FUNDED BY LISA SMITH BATCHEN'S
RUNNING HOPE THROUGH AMERICA.

The Running Hope
Through America kickoff

in New Jersey with Lisa
and “The Running Nun”
Sister Mary Beth leading

Lisa and Sister Mary Beth

Lisa and her husband, Jay

Ultra-runner Lisa Smith Batchen has been drinking
Jule of the Orient” in her quest to become the first
person to run 50 miles in each of the 50 states.

Lisa’s 62-day, 50-state Running Hope Through
America fundraiser is scheduled to conclude June 19.
Her journey will take her through Phoenix, Arizona,
and a possible stop at FreeLife’s World Headquarters,
on June 8.Though two people have run a marathon
distance in each state, no one has ever tried to run
50 miles in each of the 50 states in such a short
time period.

How do you prepare for such a grueling challenge?

“You get in shape as you go,” Lisa explains. “You are
in good shape when you start, but you are in really
great shape at the end.”

Lisa says Jule plays a significant role in her endurance
and recovery time. She plans to sport FreeLife T-shirts
during portions of her run and has agreed to speak at
FreeLife’s 2010 Convention in September.

FreeLife®, on behalf of GojiKids®, will be making
a generous contribution to Lisa’s Dreamchasers
Foundation, which will disperse 100 percent of the
donations among three organizations: The Orphan
Foundation of America, AIDS Orphans Rising, and the
Caring House Project.

“Children all over the world need our help, including
67,000 right here in America,” asserts Lisa, who raised
$294,000 for AIDS orphans in one event and has spread
her fundraising passion to other ultramarathoners.

Accompanying Lisa on the run is a small support
crew, including her good friend and frequent running
partner, Sister Mary Beth Lloyd, also known as
“The Running Nun,” because she wears her full habit

when running. But Sister Mary Beth, 61, has decided
the 2,500-mile odyssey is too strenuous, so she is
providing her assistance as a member of the

support crew.

Her Religious Teachers Filippini order, which works
with 77,000 AIDS orphans in Ethiopia, will benefit
from Running Hope Through America.

Lisa began running ultramarathons in 1995 and
in 1999 she became the first American to win the
Marathon des Sables across the Sahara Desert in
Morocco. There, she met Jay Batchen, who was part of
a crew filming the six-day event for a documentary. The
two were married less than a year later.

Jay and Lisa live in Driggs, Idaho in the Teton Valley,
where they operate Dreamchaser Outdoor Events.

They have two daughters. @

Lisa’s secret training system
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Follow Lisa Smith Batchen’s Running Hope Through America at
lisasmithbatchen.blogspot.com and runhope.com




Most baseball fans haven’t heard of Frank Velasquez, but they're familiar with the
once-unknown players he’s helped develop into household names. This FreeLife
Family Member is the big league baseball Strength and Conditioning Coordinator for
Pittsburgh. After graduating from the University of Michigan in 1993 with a degree in
kinesiology, he began his professional career training players in 1996 with Texas. Frank
spent seven years in the Texas club’s minor leagues, the first four as an athletic trainer
and the other three as a strength and conditioning coordinator.

He made the jump to the big leagues when he joined Pittsburgh in 2003. Frank has worked
hard to earn his reputation, and is generally considered among the league’s elite strength and
conditioning coaches. Beyond baseball, he works in orthopedic physical therapy, focusing on
rehabilitation and performance enhancement for both competitive athletes and everyday folks.

SOME TOP
ATHLETES FRANK
HAS TRAINED

Here are just a few super-
talents, past and present,
who have benefitted
from Coach Velasquez's
training regimens:

BASEBALL

e lvan “Pudge” Rodriguez
e Jason Bay

e Freddy Sanchez

® Jason Kendall

* Mike Gonzalez

e Jack Wilson

FOOTBALL
e Desmond Howard
e Tyrone Wheatley

A WORD FROM COACH VELASQUEZ

“Himalayan Goji Juice has been a part of my daily
nutrition for more than three years. It makes a difference
in how I feel on a daily basis, especially during the baseball
season when my days are long and intense. When I heard
about GoChi, I didn’t know what to expect. To my delight, it
has taken a good thing to another level.

“In fact, I liked it so much I brought it into my home and
recommended it to the players I worked with daily. Our
ballplayers play games every single day, and they’re finding
their recovery times are a lot faster, they’re sleeping a lot
better at night, and their bodies are functioning better. As
astrength coach, that’s all I can ask for in a product. It has
caught on with the guys like wildfire and it remains part of

our plan. It’s a great thing” @

Big League Strength Coach
Ignites Arms and Bats with Freelife Products

=

MAY - JUNE B FREELIFE INTERNATIONAL

Frank’s Conditioning Tip for FreeLife Members
“Train to keep your body balanced. Life isa iﬁront—end sport,”
meaning you face most everything head-on. For that reason,
it is easy to jbr(qet to work out your back, your hamstrings,
calves, etc. However, if you do put in some effort in these
areas, you will vastly improve your posture, open yourself up,
improve your breathing, and enhance the way you experience

life — no matter what you do.”

Endorser
Cover Girl
for Fitness
Magazine

Fitness guru, personal trainer, and FreeLife
endorser Basheera Ahmed recently graced
the cover of the United Kingdom's top fitness
magazine, Ultra Fit.

For more on Basheera, visit ultra-fitmagazine.co.uk

GET CONNECTED
For more on Frank, Basheera, and other Freelife

Endorsers, please go to the “Endorsers” section of
FreeLife.com.
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Got Business? Get Tools!

Enjoy One-stop Shopping for All Your Favorite Business-building Materials:

e Brochures

e Newspapers

e Tear-off pads

e DVDs

¢ Product Catalog
e Customized business cards,
banners, and car decals
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